Product Promotional Strategies – Legal and Ethical issues
Legal issues - ________________________________________________________________________________________________________________________________
Ethical issues - 
________________________________________________________________________________________________________________________________
Legal Issues
· The ___________  ___________________ Act  1974, set out the laws for _________________ and _____________________. Under the Trade Practices Act it is ______________ to make false claims when promoting a product.
· The Australian ____________________ and ____________________ Commission (ACCC) argued that McDonalds had _______________ sections 52 and 53 of the Trade Practices Act 1974 when it promoted its ‘grilled chicken burgers’
Ethical Issues
· School ______________   _______________raise a number of ethical issues, these include
	1. The over ________________ of schools
	2. Direct marketing to __________________
	3. The promotion of ________________ food and drink items, and
	4. The influence on the school curriculum 
	For
	Against

	








	


· Creation of ___________ – materialism occurs when you __________________ desire new things. Do advertising campaigns satisfy _________________ _____________ or do they make consumers buy something the _______ really need.
· _______________ ______________ is the inclusion of advertising into entertainment. Many films include examples of product placement.

Do you consider product placement an ethical or unethical promotion strategy? Explain why.

________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

· ‘Sugging’ is ________________   ____________ the ___________ of __________________. This is not necessarily illegal but raises issues about _____________ of ________________ and ________________.

Why is it sometimes difficult to decide whether a promotion strategy is ethical or unethical? 
_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________

